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Subscribe to our e-newsletter!  
Contact us at info.sierrahc@gmail.com  

Watch our educational video on  
hearing at www.sierrahearing.com

FREE CLEAN &
CHECK

of your current hearing devices.
Offer expires August 31, 2011.

Technology and Social Media 
want to be your friend

What’s so cool about social 
networking?
Social network sites allow you to stay 
connected with friends, colleagues 
and family—including hard-to-reach 
grandkids that use social media more 
than email. And social media sites are 
useful ways to get information about 
local and world news, restaurant tips, 
movie reviews, health information,  
how-to advice and much more.   

Communities at your fingertips  
Social media sites connect people who 
share an interest in a particular subject. 
It could be a favorite sports team, 
political group, job network, hobby 
interest, or health-related issue. 

Sierra Hearing Center uses Facebook 
to let our patients know about special 
offers, technology updates, special 
events, and other important hearing 
health information. 

So, go ahead, "like"  
our practice on  
Facebook and take  
advantage of  
everything better  
hearing has to offer.  
Do it today—we're  
certain you'll feel  
more connected  
than ever!

This may surprise you, but the age group 
in which online social networking is 
growing fastest is older adults. Among 
people 55 and over, usage of social 
media such as Facebook and Twitter has 
doubled from 22% to 42% over the past 
year—more than any other age group.

All over the world, older adults 
are getting online and into social 
networking in increasing numbers. 
While email is still the most popular  
way older users communicate online, 
many people now use social media 
sites to send messages, photos, videos, 
web links and updates with a growing 
network of contacts.  

Find Us on Facebook 
By "Liking" Sierra Hearing Center on 
Facebook, you'll always be the first to 
know about everything our practice 
has to offer our patients in pursuit of 
better hearing. 
We offer special 
Facebook-only 
discounts on 
certain services 
 we provide. Why 
hesitate?  
"Like" us today!

As always, 75-day trial and Service Excellence Guarantee 
in writing on new AGX technology solutions.

Patient Appreciation Offers
Thank you for your past support of our hearing care services and 
products. We are truly appreciative, as we realize you have many 
hearing care options available in our local community. We’d like 

to offer these special offers to our best customers! Mentioning our office to your friends and family is the greatest 
compliment we could receive. Our Providers are dedicated to helping the 
individuals of our community achieve optimum hearing health. In order 
to strengthen our community, we'd love for you to Share the Sound!
 

Participating in the Share the Sound Program is EASY

    1	� Call our office today to receive your Share the Sound card.

   	� Give the certificate to a friend or family member whom  
you think might benefit from our services. (New patients only please)

    3	� Select either a $25 gift card or a $50 in-office* credit. 

          �After your friend purchases hearing devices, both of you will 
receive your gift at the conclusion of the trial period. And you 
can give out as many Share the Sound cards as you want! 

*In-office credit refers to any product or service available at our practice.

Share the Sound Referral Program
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FREE
Custom Swim Molds or 

HEARING protectors
with the final purchase of a two-device AGX system.

Offer expires August 31, 2011.


